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THE AGE OF

SOCIAL
RECRUITING

Are your recruiting and retention efforts
. working throughout the social media landscape?

SOCIAL MEDIA MATTERS
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w — ‘ Men and women equally as likely to use social media in their job search.

EMPLOYER ENGAGEMENT LOW

Nearly 2 in 3 say employer does not (or they don’t know)
use social media to promote job openings

Nearly 3 in 4 say employer does not (or they don’t know)
promote their employment brand on social media

INCENTIVES AND PERKS
JOB SEEKERS WANT TO HEAR ABOUT

Use social media to highlight the benefits your company offers and what makes you unique.
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TOP REASONS EMPLOYEES LEAVE A COMPANY

Lack of Corper Growth k€ people leave managers,
Salary & Compensation not companies 9
Company Culture
Work/Life Balance IS THIS STILL THE CASE?

Work Environment 8%

Company Outlook/Performance

Employment churn is expected this year—employees are likely to leave their current employer if they
are unsatisfied with career growth opportunities.

Employers have a significant opportunity to use social media to promote jobs and highlight benefits,
perks and incentives available to employees.

The next-gen job seekers are increasingly using social media as a resource to make more informed
career decisions.

Internal campaigns to bring awareness to employees on how their company uses social media for
recruiting and how they can get involved will help drive more employee referrals.

Social media sites, like Glassdoor, are valuable channels for employers to connect with job seekers

and employees.
Learn more about Glassdoor's social recruiting solutions—request a free
employer account and see who is viewing your company's profile and jobs



